
Morality is the foundation of human existence, shaping our atti-
tudes, choices and relationships with the environment. It is a com-
plex construct, resulting from the interaction of many factors, such
as values, social norms, life experiences and the influence of cul-
ture. Education, both formal education and upbringing in the fam-
ily or social environment, also plays a key role. It is through this
process of shaping morality that individuals acquire the ability to
recognize and evaluate behavior as morally right or wrong.1
Modern society, dominated by the media, provides an extremely
important context for the development of individual morality and
the formation of social norms. The media play not only an infor-
mational role, but also an educational and cultural role. By trans-
mitting content on a variety of topics, they influence our views,
attitudes and ways of thinking. This is why media ethics is becom-
ing an indispensable tool for analyzing, evaluating and shaping
media content. However, given the dynamic nature of the modern
world, where technological advances are constantly redefining the
limits of our possibilities and challenges, media ethics must evolve
with it. New technologies, such as artificial intelligence and big
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data, are raising new questions and dilemmas about the responsi-
ble use of media and the protection of individual privacy and free-
dom. Accordingly, this article is not intended to merely present a
comprehensive concept of media ethics, but rather to provide a
preliminary outline of the issues we face in today's world, which is
undergoing constant technological development.

Media ethics is an important research area that includes both
the creators and recipients of media messages. Its relevance
derives from the role the media play in shaping public opinion and
forming society. In the context of an increasingly dynamic medios-
phere, ethical issues become particularly pressing, requiring the
definition of certain universal rules of conduct. The creation and
reception of media content should be based on ethical foundations
that ensure credibility, respect and trust in communication rela-
tionships.2 However, maintaining neutrality in the media space is
becoming increasingly difficult, as objectivity is often difficult to
achieve due to the diversity of perspectives and interests.
Consequently, the search for a moral compass for media ethics
requires recourse to individual values and principles that guide
our behavior. The existence of universally recognized ethical stan-
dards, supported by appropriate legal regulations, can significant-
ly facilitate decision-making in situations of moral dilemmas.3 The
introduction of general codes of ethics for the media, therefore,
would go a long way toward cleaning up the media space and sup-
porting valuable content and communication practices. 

This particular research area is extremely complex and
encompasses many aspects. The primary goal of media ethics is
to understand and analyze moral issues related to the media
and to develop ethical principles that guide the actions of both
creators and consumers of media content.4 We can distinguish
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four main divisions within which media ethics is implemented.5
First, media ethics is part of broader social ethics, which exam-
ines the moral aspects of media functioning in the context of
social and economic structures. This includes an analysis of
both ethical norms and regulation of media in the public space.
Second, media ethics takes into account the development of
new media tools, such as the Internet and communication in
cyberspace. Adapting ethical principles to changing technology
is crucial to maintaining credibility and accountability in the
media. Third, media ethics focuses on the moral principles that
should guide media content creators, including journalistic
ethics. In this regard, media ethics performs one basic task,
namely, to develop

basic ethical principles for the creation and transmission of con-
tent, and to provide appropriate ethical reasoning for resolving eth-
ical dilemmas that arise.6

Ensuring honesty, integrity and respect in the transmission of
information is the foundation of media ethics. Fourth, media
ethics also takes into account the role of media audiences, under-
stood as informed and responsible consumers of media content.
Respecting their autonomy and ability to think critically is an
essential element of this ethical sphere. In order for media ethics
to effectively fulfill its role, it must be dynamic and responsive to
changes in the media space. In addition, it should be based on
general ethical principles that are accepted by society.7 However,
its function does not end with analyzing past events; it is also
important to provide tools and strategies to anticipate and pre-
vent ethical situations, thus building a more responsible and reli-
able mediosphere.
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The media have always had a huge influence on the formation
of public opinion, as editors and publishers have decided which
information is “valuable” and is to be conveyed to the public.
Although now there are many other media outlets, such as the
Internet and television, the same game of constructing a message
is still being played. Generally speaking, a given message depends
on how it is constructed and passed on.8 While the media per-
form the function of providing information and control, equally
important are their roles in social debate, enabling participation
in public life and shaping social dialogue.9 All of these functions
add up to the media's enormous influence on society, its atti-
tudes, opinions and participation at various levels. The media not
only inform and entertain, but also help us interpret reality,
which makes their influence on our views and attitudes an
extremely debated topic. The question of the media's neutrality
and how to protect ourselves from its one-sided influence is
therefore extremely important. In addition, the concept of “new
media” is becoming increasingly complex and expansive, encom-
passing an ever-increasing number of tools that not only convey
information, but also enable us to communicate, experience and
create.10 “New media” is no longer limited to traditional media,
but is also penetrating into areas such as social communication,
sociology and art. All of this shows how dynamically the role of
the media in our society is changing, and how important it is to
adapt media ethics to these changes and understand their impact
on our lives.

Taking into account the available definitions of media, the fol-
lowing division can be distinguished:
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Analyzing the table presented, we note how diverse the mod-
ern understanding of new media is and how wide their range of
functions is. The media not only transmit information, but are
also carriers of that content. With the rapid technological devel-
opment and constant access to information in today's world, we
see an increase in the number of tools referred to as “new, new
media.” This, in turn, can significantly affect our daily function-
ing in reality. That's why it's worth considering whether striving
to completely cut ourselves off from the real world is really what
we should be aiming for. The concept of “new media” is also the
subject of much discussion and interpretation, especially in the
context of rapid technological development. It encompasses not
only traditional media, such as television and the Internet, but
also new forms of social communication that expand our ability
to interact and experience the world. Accordingly, “new media” is
becoming not only a subject of interest in the field of media stud-
ies, but also in sociology, social communication or art.
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„oLD MEDIA”
(analog, old, 
traditional)

Press
Radio
Film
Television
Traditional 
photography

„NEW MEDIA”
(digital)

Internet
Email
Internet 
forums
Internet telephony
cell phone 
(sms, mms)
DVD
Flash drive
e-book
Digital library
Digital television
Computer game
Digital photography

„NEW, NEW MEDIA”

Facebook
YouTube
Google+
Secondo Life
Twitter
Blog
Podcast
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one of the most revolutionary new media has become the
Internet, which has provided virtually unlimited access to infor-
mation without the mediation of traditional editors or publishers.
This not only expanded our media awareness, but also con-
tributed to the explosion in the development of information and
communication technologies. The Internet has become a place
where we can put anything we want. As a result, useful informa-
tion appears in it, but also information that contains elements
that are untrue or are lies in their entirety. Due to the fact that we
do not have a general, global and formalized code of ethics that is
also used by creators and broadcasters on the Internet, it is diffi-
cult to verify the information that appears there. The Internet has
become a place where we can contact people on the other side of
the world, find out what lava is made of or watch events from, for
example, war zones in real time. At the same time, it is a place
where there is virtually no control over published content. What's
more, it is becoming increasingly popular, the use of artificial
intelligence, which, based on our movements on the Internet,
“sends” us product advertisements, articles with topics or events
we reviewed two weeks earlier.11 All this has an impact on the for-
mation of public opinion, public discourse, but especially on
young people, who currently spend a great deal of time online. 

Several consequences of the continued development of the
Internet and mass media can be identified. First, the greater and
easier accessibility to contact with other people in the world
brings not only the benefits of making new friends or learning
new languages or cultures. It also makes the need for live contact
disappear, which creates room for social isolation to develop.12

Second, the growth of the Internet and mass media is also con-
tributing to a change in the way people communicate and express
themselves. Short forms of communication, such as text mes-
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sages or short posts on social media, are becoming the dominant
way to convey information. This can lead to a loss of deep think-
ing skills, as well as a reduced ability to build longer and more
complex interpersonal relationships. Third, easy access to the
Internet and social media means that people are increasingly
communicating remotely, through text messages, video calls or
social media. This can lead to the disappearance of the need for
in-person contact, which in turn can affect the quality of inter-
personal relationships and the ability to communicate empathet-
ically.

The new media have not only opened up new opportunities for
creators and audiences, but have also created room for the emer-
gence of even newer forms of media, where anyone can become a
journalist or broadcaster of information. With this transforma-
tion, the ethical scope of the media has also expanded. It no
longer only applies to professional journalists or news outlets, but
also includes anyone who interacts with the media, uploading
content online (often) without thinking. As a result, it becomes
important to look for universal and understandable moral princi-
ples to guide our decisions about publishing content online. Such
guidelines should be available to all and serve as a moral compass
for every participant in the media ecosystem. Social media and
the Internet, whose growth and pervasiveness are constantly
changing the way we connect to information, are important tools
for global communication.13 on the one hand, they enable us to
get to know and keep in touch with people of different interests
and cultures, and on the other hand, they carry certain risks,
especially in the context of the phenomenon of “online hegemo-
ny,” exclusion, or the spread of misinformation. This makes the
question of ethics in the media particularly important, since it
concerns not only the creators of media content, but also each of
us, as Internet users.
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In a world where anyone can become a content sender, it is
crucial to have a moral compass that helps us make responsible
decisions online. Social media, as a place where we share opin-
ions, participate in discussions and build relationships, requires
us to reflect on the ethical aspects of our actions. As we realize
that our online conduct can have real consequences for us and
others, we need universal moral principles to guide us both in the
real world and in the online space. With generally accepted ethi-
cal guidelines, we will be more aware of the consequences of our
online actions, which can reduce the risk of exposing ourselves to
negative consequences, such as hectoring or exclusion. It is
important to shape an Internet culture based on respect, empa-
thy and responsibility for published content.14 only then will we
be able to enjoy the benefits of social media while minimizing the
negative aspects of its use.

Technological developments and the modern world's desire
for constant contact with information are leading to an increase
in the importance of “new, new media,” which has a direct impact
on our daily functioning in the real world. However, with these
changes, it is worth considering whether we really want and
should strive to “log off” from reality altogether. The term ”mass
media” emerged in the 20th century, with the rapid development
of television and the dawn of the Internet age. However, defining
the term remains open, as constant social and technological
changes can bring new forms of communication, additional tools
and transform existing ones. “Mass media,” first and foremost,
allows the transmission of information in real time to a wide
audience, without the need for special receivers. However, the
essence of “mass media” is not only the technology by which we
transmit information, but primarily its widespread availability
and the huge number of messages that are directed to us.15 often
these messages are chaotic, unverifiable, and sometimes have lit-
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tle intellectual value. Consequently, information overload and
excess can lead to the phenomenon of overstimulation. An unde-
niable role in this process is played not only by words, but also by
images, which are processed by the audience in a much more effi-
cient way.16 Here you can also see a certain moral dilemma that
arises in such a case. Should the news be edited or changed, in
any way? or should they, however, present a true, unaltered pic-
ture of a given situation?

Mass media are, as it were, the result and one of the tools of
globalization. With their help we can find out what is happening
on the other side of the world, and it is no longer related to watch-
ing a daily newspaper at a fixed time of day or listening to the
news on the radio. The Internet has given us tremendous oppor-
tunities as to what to communicate right now, at any given
moment, which also translates into building and influencing pub-
lic opinion. Currently, it is increasingly pointed out that the
Internet is ceasing to be a source of information and is becoming
a place similar to a marketplace, where the only thing that mat-
ters is what a given broadcaster clicks on, reads, buys, pays atten-
tion to, and so on. For this reason, as noted earlier, artificial intel-
ligence is being used to help determine for broadcasters, adver-
tisers, what, where and when they should post to arouse the inter-
est of the viewer.17 In this case, you can see, the so-called manip-
ulation of information, which refers to

the shaping of views, attitudes, behavior or emotions without a per-
son's knowledge or will.18

Due to the continuous development of the media and the fact
that currently any of us can become a “journalist”, it is worth con-
sidering what consequences this may bring. In general, the pro-
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fession of journalist does not require any certification, even after
graduating from a journalism degree, one does not receive a spe-
cial license to practice this profession, as, for example, in the case
of a lawyer or doctor.19 This profession belongs to the so-called
“open pool” of professions, so we need virtually no papers to prac-
tice it. This, on the other hand, is connected with the fact that most
of the information that is published outside the traditional sources
of information (radio, television, newspapers) may not be verified
in any way. Due to constant technological development, we see new
forms of journalism or people creating media messages being cre-
ated at every turn. These individuals may promote and emphasize
different values than were previously common among the public. 

Therefore, new elements are emerging that should make up the
principles of journalistic ethics and, consequently, the framing of
all media ethics. This is primarily due to two main trends that can
be observed. First, the emergence and spread of “new” news
media, which function mainly from the Internet area. However,
traditional media are not disappearing, so we can talk about the
so-called mixed news media. In recent years, the number of peo-
ple using the media and publishing information has increased sig-
nificantly. Even in newspapers there are articles that are not writ-
ten by professionals or journalists, but by people who have simply
become famous for something and become authorities in their
fields. This is also one of the manifestations of mixed news media.
Namely, it's not just that we have available, in addition to radio
and newspapers, the Internet, or social media, but that the area of
information, journalism can actually be created by anyone.
Secondly, globalization provides the basis for obtaining and deliv-
ering information all over the world, regardless of changes in time
zones, culture and language. The news media currently have a
global reach, because they have such tools, and thus influence the
formation of public opinion to a greater extent.20 They are not, as
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in earlier years, confined to the area of one district, city or coun-
try, but are delivered globally, so any of us can use them and find
out, for example, what the political situation in China really is.
However, the globalization of the media has its pros and cons.
The plus side is that in case there is a natural disaster in a poor
country thousands of kilometers away from us, first of all we
know in general that such a situation has occurred. Secondly, we
can respond to it and help the people facing it. The downside may
be that the current situation in a country may, for example, cause
protests and riots in another country.

When analyzing changes in the media sphere, it is impossible
to ignore the growing danger of unverified content and fake news,
which are increasingly rampant online. With the dominance of
sensationalist elements in social media, there is a risk that this
type of material can do more harm than good. In such a situation,
it becomes crucial to be guided by an internal code of ethics,
which allows us to assess whether a given piece of information
should be shared. Unfortunately, in the rush for “likes” and atten-
tion from other Internet users, we often lose sight of our moral
compass, succumbing to selfish temptations.21 This, in turn,
leads to reflections on the validity and relevance of traditional
codes of ethics in the face of the digital revolution. Thus, there is
a kind of transition from traditional journalistic ethics to the new
digital reality, where the role of the broadcaster becomes avail-
able to everyone, not just professionals.22

When analyzing media ethics, there are several key points that
should guide media makers. First and foremost, accountability is
the foundation of their operation—providing accurate, honest
and reliable information to the public is their primary duty. Those
who abuse the power of the media or who lie about reality for per-
sonal gain should be held accountable. In addition, it is important
to respect the principle of press freedom, but at the same time
media ethics should set the framework for the use of information.
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Media independence is another key element—they should be free
to express their opinions, as long as they are not subordinated to
selfish motives. It is also important for news makers to maintain
impartiality and neutrality, and to promote positive social atti-
tudes and cultural heritage, abandon hate speech, etc.23 All these
aspects form the foundation of media ethics and should be taken
into account in the daily work of the media.

When considering media ethics, there are many aspects to
consider that relate to the work of a journalist and the principles
that should guide information creators. Professional journalists
have always been expected to present information objectively and
fairly, in accordance with the truth.24 To date, codes of ethics
have mainly applied to this professional group, which works for
established television, radio or newspaper stations. However, the
rise of digital media has significantly affected this landscape,
undermining previous ethical principles.25 A number of codes of
ethics, both national and international, have been developed in
response to emerging ethical issues in the journalism profession.
one example is the Media Ethics Charter, which was developed in
1995 by the Association of Polish Journalists. However, there is a
challenge in adapting ethical principles to the rapidly changing
technological reality, especially in the context of invasion of pri-
vacy, manipulation, or problems with objectivity.26 A key task for
the media is to develop ethical principles that are appropriate in
every situation. It is difficult to anticipate all potential problems,
especially in such a rapidly developing area. With the fact that
anyone can now post information online, it is important that
everyone be aware of the consequences of their actions online.
That's why it's a good idea to establish general moral rules that
apply to everyone, regardless of culture, religion or country of ori-
gin.
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Media codes of ethics should be updated and adapted to the
ever-changing situation, because the media revolution is not only
responsible for the development of digital technology, but also for
changing the relationship between broadcasters and audiences.
This relationship up to now, functioning on the principle: jour-
nalist—medium of communication—society, is still changing.27 It
can be noted that currently the category of “journalist” has under-
gone a significant change, because a journalist can now be any-
one, not only a professional person who informs the public about
current situations, but also amateur writers, non-governmental
agencies running websites, bloggers, influencers and so on. The
second part, or ”medium of communication,” has also undergone
a significant change, as it no longer includes only traditional
media, but also those operating online and to which we have
access at any time of the day. Let's note that also the third core
has changed, i.e. the public, which is no longer a passive recipient
of what journalists deliver to them. The public now takes an
active role in creating, transmitting and evaluating the content
that is provided to them. 

The media are created by people, which is why it is so difficult
to establish a single universally applicable code of ethics for news
broadcasters to follow. As already noted, media ethics cannot
apply only to journalists or editors. Media ethics should apply to
all people, because it is people who make up the modern media.
Sometimes we encounter the fact that a particular TV station,
newspaper, website is directed at one political party and therefore
publishes only such information that can benefit it and harm its
opponents. This is because the media are people, and people
mostly follow the same ethical principles at work and in their pri-
vate lives.28

When discussing media ethics and its universality, it is worth
focusing on ways to shape and adapt ethical principles to the
ever-changing reality. Nowadays, the media is no longer just tra-
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ditional media, such as the press or television, but also each of us
with the ability to share information in public spaces. Therefore,
an important aspect of media ethics is the constant adaptation of
ethical principles to the dynamic nature of the media. Never -
theless, the challenge is to create universal principles that take
into account the diversity of ethical attitudes in society and can
anticipate and respond to situations related to the development
of the media.29 Media codes of ethics should be constantly updat-
ed and adapted to the changing situation, as the media revolution
is changing not only technology, but also the relationship
between broadcasters and audiences. Nowadays, anyone can be a
journalist, and the media includes not only traditional forms, but
also those operating online, available at any time of the day. Also,
the public is no longer just a viewer, but actively participates in
the creation, transmission and evaluation of content. For these
reasons, it is difficult to establish a universally applicable code of
ethics for the media that would be followed by all broadcasters of
information. As for media ethics and its universality, we should
first of all consider how to shape it and adapt it to the ever-chang-
ing world. 

As noted earlier, currently the media, is not just the press or
television, but practically all of us, since almost all of us have the
ability to post information and other content in the public space.
Therefore, the role of media ethics should be to create and, at the
same time, constantly update ethical principles that would
respond to the constant changes taking place in this space.30

However, it is worth noting that the difficulty of constructing a
generally accepted assumption of media ethics is due to the mul-
tiplicity and diversity of ethical attitudes found in societies.
Therefore, numerous moral dilemmas may arise, which will be
related to the culture and society in which they occur.31
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Therefore, the search for a kind of guide on how to act in the
media space should be determined primarily by our individual
ethical attitudes that guide us in life. In the situation outlined, it
may seem that the best solution to the constant changes that the
profession of journalism, the media and the audiences that have
become broadcasters at the same time are undergoing is to con-
struct and stick to our own ethical principles, which would corre-
spond to the generally accepted ethical norms in society. They
should be consistent with our values, worldview and understand-
ing of what is included in the area of journalistic integrity. For
this reason, we can speak here of a certain personalization of
media ethics guidelines. This personalization will consist precise-
ly in the formulation of our own personalized ethical guidelines,
which would be a certain consensus between what an ever-devel-
oping and more conscious society expects and how a media
broadcaster should behave in the modern world.32 However, this
proposal for a kind of “moral compass” is only a proposal, and
one that should nevertheless be based on generally accepted
moral principles such as telling the truth, keeping promises,
remaining objective and trying to be reliable and accurate.

Media ethics does not apply only to journalists or editors, but
should include everyone, since it is people who make the media.
Sometimes the media can be oriented toward one political party
or group interest, leading to the publication of one-sided infor-
mation. Therefore, proper media ethics should be based on objec-
tive values and ethical norms to protect both broadcasters and
viewers of media content from the negative effects of such target-
ing. In this vision, media ethics serves as a moral guide that influ-
ences both choices and actions in the media space, as well as in
society. Its task is to eliminate or minimize conflicts that may
arise in the context of media development and its impact on soci-
ety.

In conclusion, the article was aimed at a deeper understand-
ing of the problems faced by contemporary media ethics in the
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context of the dynamic development of the media space. It is
apparent that the traditional approach to media ethics and jour-
nalistic objectivity has not kept pace with the changes taking
place in today's media, where anyone can become a broadcaster.
The relationship between the broadcaster and the viewer has
been transformed, resulting in the creation of media based on
personal experiences and subjective opinions. In view of this, it is
necessary to adapt existing codes of ethics to the new media real-
ity, taking into account both the perspective of professional jour-
nalists and media participants. Thus, media ethics should be
based on the individual ethical codes of each person, creating a
kind of “moral compass” suitable for modern media. Moreover, to
be effective, media ethics must be global, touching every digital
media user. only in this way will it be possible to create principles
that are relevant and adapted to the modern era, and that
respond to the challenges posed by modern media.

Media Ethics—in Search of a Moral Compass
SUMMARY

This article delves into the intricate interplay between morality and
modern media, highlighting how education, societal norms, and cul-
tural influences shape individual ethical perspectives. It underscores
the pivotal role of media ethics in analyzing and guiding media con-
tent creation, especially in light of technological advancements like AI
and big data. The evolving media landscape calls for a reevaluation of
traditional ethics frameworks to encompass the democratization of
broadcasting and the proliferation of subjective viewpoints. A call is
made for personalized ethical codes, serving as moral compasses in
the digital age, with a global reach to address contemporary media
challenges effectively.

Keywords: media ethics, mass media, new media, ethics, Internet
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